From: Sass, Joe

To: ‘'microsoft.atr(a)usdoj.gov'
Date: 11/17/01 8:52am
Subject: Monopoly

The Sunday ads prove every week that Miscrosoft has a monopoly. On any given
page, there may be 20 ads for Software. Two products are in the $150-$500
range. Both from MS. All the others all around the $50 mark. Coincidence? So
unlikely!

Joe Sass
jsass@accesstoledo.com
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